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A Study On the Features of Marketing for Universities’ Management

—A Case of the University Formation—

Takako SANO

The purpose of this article is to clarify the features of marketing through the case of ‘A’

university formation.

The contents are as follows;
1 The subject of this study
2 The concepts of marketing and strategic marketing
3 A case of strategic marketing about “A’ university formation
4 The features of strategic marketing through ‘A’ university formation

5 Conclusion

I found the following ;
1 'A’ university exchanged some valuables with markets.
‘A’ university did marketing through acquisition of not only students but teachers.
2 A’ university did strategic marketing through markting research.
3 When "A’ university formed the curricula, it made much of not” market needs” but

“social needs”.
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