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t  28.1*** 22.6*** 19.8*** 22.0*** 

PPP#'Q4H44!#

#

#

&52# #

7

& 2

7 "!H5

EH5 &

2 #

-G4H$E%&'Q4H4!2

#

8

#

#

# #

8# %E

#

8#

#

##################################################



# 7 #

# R#

#

#

#

# !$# "!H5# !%#

# 5"# EH5# 7#

"  & 2 # # # 7HE8PP#

#

# E #

# # ; #

# H<"7# 7H!$$#PPP#

# SH%!$# S"H$"!#P#

# SH5$$# S"H$<5#P#

# H"48# !H5EE#

RG%ET#U"G4H%8%T# #

#

#

(4)  

8

& 2

-G4H<" -G4H78

#

!4 <

#

#

# #

<#

#



# 8 #

  
 

 

 

 

 0.979 0.417 

 0.829 0.616 

 0.730 0.595 

 0.488 0.999 

 0.403 0.875 

 0.909 0.495 

 0.956 0.412 

 0.876 0.374 

 68.5% 17.2% 
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1 ( )  5.65  ( )  5.63  

2 ( )  5.52  ( ) 4.85  
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(
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5.07  ( )  4.50  

4 ( )  3.98  ( )  4.39  

5 ( ) 3.94  ( ) 4.24  

6 ( ) 3.73  ( ) 4.15  

7 ( )  3.61  ( ) 3.85  

8 ( ) 3.44  ( )  3.78  

9 ( ) 3.24  ( ) 3.74  
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