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The Logic of Marketing “Fitness” for Educational Institutions
Consrtructed by Kotler:

The necessity and possibility of the logic of “Market Driving”

Takako SANO

he purpose of this study is to clarify the logic and the problems of marketing “Fitness” for educational
institutions as constructed by Phillip Kotler.

The logic of marketing “fitness” {that is “consumerism”) is said to be remarkable in the theories of Kotler.
However, there have heen several recent marketing models.  Relationship marketing” is said to be a model that
seems to overcome the problems of marketing "fitness,”

Therefore in this study, I have chosen some concepts related to “fitness” within Kotler's hook “Strategic
Marketing for Educational Institutions,” 1st. ed,, and have clarified {attempted to clarify?) problems {problems-
ok) found within his logic. He pointed out the necessity of “fitness” meaning the adaptation of an educational
institution’s tasks as related “to consumer behavior.” That concept of "fitness” can be described as a market
driven concept, 1 helieve. However, even if educational institutions concentrate their efforts on satis{ying
consumer needs and wants, institutions would still have great difficulty in accomplishing their missions,
especially in preserving and enhancing consumer long-term interests and society's well-being,

Kotler has devised the concept of “market driving” in his theses, meaning an adaptation of consumer
behavior "to an institution’s offerings,” { believe. Educational institutions using this approach can be considered
capable of accomplishing their missions,

This approach will allow us to construct new marketing paradigms and theories.



