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The Possibility of Marketing Type on “Market Driving” for Students.
Inquiries into the Logic of Consumer Behavior based on Kotler.

Takako SANO

The purpose of this study is to clarify the possibility of marketing type on “Market Driving” being applied
to students’ learning behavior,

This study examined the logic of consumer behavior hased on P. Kotler, and his theory of Social Marketing.
“The underlying theme of this paper are the theories of Abraham H. Maslow and Theodore Levitt,

P Kotler has recommended the concept of “market driving” in his theses, which means the adaptation of
consumer behavior “to an institution’s offerings,” 1 believe, An educational institution applying this approach is
able to accomplish its social mission.

Social Marketing concerns marketing principles and techniques to advance social causes, ideas, and
behaviors.

In this study I bave clarified as follows:

Kotler's theory is based on an image of active consumers solving problems who possess an information
processing system. So, in order to drive students to programs which are based on the social mission of
educational institutions, a marketer had better must stimulate the basic needs of students, and provide
opportunities for entering a program.

As such, we will be able to construct a new marketing paradigm and theory by using these approaches.

On the other hand, we should also consider the resulis of Learning Psychology.



